
Keith Parnell | Digital Media Producer
Los Angeles, California | 904-206-3551 | jkeithparnell@gmail.com

Over 10 years of experience in digital production– multimedia design, graphic design, editorial, copywriting, branding, and content development. For online examples of work, projects, and professional details, visit www.jkeithparnell.com

EXPERIENCE  
Intel Corporation– Events & Corporate Communications, Digital Strategy, Web Production • Simi Valley, CA
Digital Experience Strategist - UX Web Production and Graphic Design • August 2021 – Present
· Management of the content across our corporate and campaign digital experiences on .com- Innovation ’21-’24, Vision ’21-23, Mobile World Congress, CES ’22-’23, Public Sector Summit 2023, AI Everywhere 2024, Core Ultra Launch 2024, Xeon Preferred and Accelerated Campaigns.
· Verify, validate, and coordinate web publishing efforts with US stakeholders, GEO production leads, and external agency partners for web production, language translation, QA, and coordinated page/ campaign launches.
· Managing multiple roles in Event, Corporate, and Campaign web publishing, ranging from stakeholder communications and strategy to the copywriting, editing, and production of localized and global training materials.
· Manage digital assets through production and metadata workflows in Adobe Experience Manager and process them into a digital asset library.
· Support wireframing pages in Figma, web authoring, QA, workflow task management, and work closely with digital producers to manage content creation via Adobe Creative Cloud and the content lifecycle.
· Partner with IT and UX teams to improve user experience and authoring capabilities via component enhancements, workflow improvements, and training documentation to meet stakeholder and client needs. 

Citrix Systems – Strategy, Web Production, and Publishing • Simi Valley, CA
Web Producer and Project Management • Feb 2021 – September 2021
· Manage and update site pages and assets via AEM to implement coordinated US and GEO (multilingual) translation and web publishing efforts.
· Responsible for maintaining existing and new webpages, including technical specifications, content, graphics, and databases, and providing best practice leadership for website production, content, and QA.
· Coordinate with Digital Marketing, Marketing Operations, Creative Services, internal stakeholders, and GEO team leads to enable successful content delivery on core web properties.
· Optimize web pages, components, and assets to align with web standards, including accessibility compliance, asset health, and targeted, purposeful metadata and SEO approaches.
· Create, coordinate, and manage web publishing-related IT requests and defect reports to completion to ensure optimum UX, adherence to standard practices, and brand compliance.
Cox Media Group- News 104.5 WOKV– Jacksonville Morning News, The Home and Garden Show, Matt Mercer Live, Consumer Law Hour • Jacksonville, FL 
Associate Producer, Broadcast and News Media Production • October 2018 – January 2021
· Research, write, edit, voice, and record news stories for broadcast radio, streamed content, and web formats within AP guidelines.
· Work within strict program and advertising guides, meeting scheduling deadlines during daily functions and breaking news situations
· Operation of station broadcast transmitters and coordination of remote broadcasts 
· Manage live and postproduction assets of news, weather, traffic updates, local and syndicated talk shows, and sponsored content.
· Manage, produce, post, and schedule on brand local, web, and social media assets for local, national, and breaking news events.
· Management of audio controls, audience interaction, phone line screening, social media, and multiplatform streaming video programming.
Axia Public Relations- Dave & Buster’s, Miller Lite, Stein Mart, Verizon • Jacksonville, FL   
Graphic Designer and Content Producer- Branding Development • October 2014 - December 2015 
· Research, follow, and document client press coverage.
· Develop and maintain up-to-date client public relations profiles, presentations, and portfolios.
· Coordinate all creative assets and timelines cross-functionally with the design, content, legal, tech, marketing, and PR teams. 
· Produce wireframes and layouts for the design of different types of websites/ pages across multiple industries.
· Guide creative strategy for campaign assets through deliverables, including copy, sketches, mock-ups, and client portfolio presentations.


	EDUCATION

Florida State College at Jacksonville
Bachelor of Science, Communication & Media, 2019

Florida State College at Jacksonville
Associates of Science, Digital Media & Multimedia Technologies 2016

Arizona State University
	Bachelor of Arts, Graphic Information Technology, 2018

Continued Education
LinkedIn Learning, Lynda.com, Coursera, Upskillist
Scrum Fundamentals, Agile Foundations, Marketing Consumer Behavior, Web Design Aesthetics, UX Content Strategy, Layout & Composition, Typography, Color, Contrast, and Scale

	PROFICIENCIES

Digital/ UX Strategy & Digital Event Production - Adobe Analytics/ Google Analytics, Adobe Experience Cloud, Figma, Brightcove, Cvent 
Web Production Asset Management, & GEO Translation-Adobe Experience Manager (AEM), WordPress, CMS, HTML, CSS, Front End Design, Clay Tablet, 
Copywriting/ Editing Promotional, News, & Entertainment Media- Journalistic, Technical, & Editorial, AP Style, Grammarly, Gemini, Newsboss, Siteimprove
Project Management & Stakeholder, Agency & Cross BU Communications- Jira, Microsoft Teams, Smartsheet, Slack, Customer Journey Strategy
Digital Asset Creation and Management- Adobe Creative Suite/ Adobe Creative Cloud, Premier, Audition, Photoshop, InDesign, Illustrator




PRODUCTION HIGHLIGHTS

Intel Corporation Events, 2024
Web Strategy & Production of Annual Tier 1 and 2 Event Pages 2021-2024: Intel Innovation, Intel Vision, Supercomputing, International Supercomputing, Mobile World Congress, CES, Intel Public Sector Summit, AI Everywhere, Siggraph, BETT UK

Intel Corporation Campaigns, 2023
Web Strategy & Production of Product Campaign Pages and Launches 2022-2023: Xeon Accelerated, Xeon Preferred, Intel Core Ultra

Citrix Systems, 2021
Mass Digital Asset Migration Inclusive of Size Reduction and Web Optimization of Integrated WebP Assets for Both Customer-Facing and Intranet Initiatives

MOR & More, 2020
Brand Identity and Web Presence Highlighting Strategy, Research, Copywriting, and Implementation of Digital Strategy

Little Schnauzer Paws, 2020
Creative Coordination and implementation of Branding and Design of Website and Promotional Assets, from Graphic Design and Customer Journey to Copywriting and SEO Strategy

First Coast Life, 2019
Develop cohesive branding implementation and digital designs for this regionally focused digital magazine.

Karpeles Manuscript Library, 2019
Coordinate with Clients and Crew to Film and Produce Customer-Facing Promotional Material

Yellow House Art Gallery, 2019
Coordinate with Clients and Crew to Film and Produce Community-Facing Promotional Material
